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2025 UAE 
Restaurant  

Industry Trends

How brands are using tech to 
deepen relationships and exceed 

diner expectations.

THE ERA OF SUPERHUMAN HOSPITALITY™
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Entering  
the era of  
SuperHuman 
Hospitality™

FOREWORD In a world where AI and automation are transforming industries, one thing remains constant:  
people crave human connection. Restaurants and bars are no longer just places to eat— 
they’re sanctuaries for shared experiences, personal interactions and unforgettable moments. 

The United Arab Emirates (UAE) is a thriving investment destination with a booming tourism  
sector bolstered by luxury attractions and resorts. Restaurant operators have a unique opportunity 
to draw massive crowds—if they can stand out from the competition. 

They must deliver exceptional, personalized hospitality at scale, all while remaining both efficient 
and profitable. The good news? Technology, AI and automated systems are helping rewrite the 
narrative, providing hospitality businesses in the UAE and across the globe with the tools they need 
to enhance—not replace—the human touch. 

This is the era of SuperHuman Hospitality™. 

An era where tech, AI and automation empower operators to work smarter, anticipate guest needs 
faster and create experiences that are hyper-personalized. Where fully integrated ecosystems put 
the guest experience at the center, helping businesses drive loyalty, efficiency and profitability. 

At SevenRooms, we believe hospitality is both a science and an art. Our technology powers the 
science—using AI, automation and data to streamline operations and personalize experiences—so 
operators across the UAE can focus on the art: the creativity, warmth and human connection that 
make every moment unforgettable. 

Allison Page 

Founder and Chief Product Officer, SevenRooms
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The tasting menu

To deliver on rising 
expectations, high-touch 
hospitality needs high-tech

Restaurants are growing 
revenue and relationships 
beyond the dining room

A strong brand flavor fosters 
long-term loyalty

AI is serving up smoother 
restaurant operations

Making hospitality 
SuperHuman

Savvy diners and smarter 
search are reshaping 
restaurant discovery

To scale personalization from 
text to tableside, the human 
touch alone won’t cut it

Diners in the UAE are splurging 
on luxe experiences
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To deliver on rising  
expectations, high-touch 
hospitality needs high-tech

INTRODUCTION

The UAE’s food service market is experiencing a remarkable surge, valued at $16.58 
billion (60.91 billion AED) in 2024 and expected to hit $50.21 billion (184.73 billion 
AED) by 2033. This growth isn’t just about numbers—it’s driven by a vibrant tourism 
scene, affluent consumers and a hunger for diverse dining experiences.

As this dynamic market evolves, operators in the UAE are racing to stay ahead of 
the curve. With guest expectations climbing, they’re embracing digital innovations 
to elevate hospitality, ensuring each guest feels more than just welcomed—they 
feel understood.

To guide hospitality strategy in the year ahead, we surveyed 1,000 consumers 
and 250+ operators across the UAE, in addition to analyzing SevenRooms global 
platform data. 

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

https://www.imarcgroup.com/uae-food-service-market
https://www.imarcgroup.com/uae-food-service-market
https://hackmd.io/@I1z-qvr-QF25oMt1qh2hEA/r17boSoKJe
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Savvy diners and 
smarter search are 

reshaping restaurant 
discovery

DISCOVERY

Diners are driving the discovery journey—from social buzz to 
online searches—while embracing AI for seamless booking. To 
keep up, operators must meet consumers where they are, both 

across discovery channels and in reservation tech. 

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing
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Social, search & AI:  
the next phase of 
restaurant discovery
Almost all UAE diners (99%) use online resources to find 
new restaurants, with social media and Google being the 
top channels.  
 
This showcases the importance of having a strong digital 
presence and meeting diners where they are.  
 
At the same time, the UAE is leading the way in AI 
adoption and consumers are adapting quickly. Nearly all 
diners (95%) are comfortable using AI for reservations, 
yet many restaurants have yet to integrate AI into their 
reservation process. 

“Restaurants need to feel confident that 
AI systems are accurate, reliable and 

ethical—especially with guest data. As 
AI enhances dining experiences, trust 

will follow and pave the way for wider AI 
adoption, transforming the restaurant 

industry for the better.”

Kinesh Patel 

Founder and Chief Technology Officer, 
SevenRooms

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

https://www.wam.ae/article/bhtgrp5-uae-leads-technology-adoption-says-oracle
https://www.wam.ae/article/bhtgrp5-uae-leads-technology-adoption-says-oracle
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Operators are  
capitalizing on the 
popularity of social 
with influencer and 
brand collabs

TREND #1

Social media is the go-to channel for restaurant discovery 
in the UAE, with 74% of diners using it to find new spots. 
Among them, 1 in 4 discover restaurants via influencers. 
 
Instagram stands out as the top platform, where Reels, 
Stories and posts help bring in new diners. SevenRooms UAE 
customers are capitalizing on this trend, with nearly half 
(44%) now offering bookings directly through Instagram. 

In 2025, operators are also planning to invest heavily in 
brand (59%) and influencer collaborations (57%) to help 
them reach these highly engaged audiences. 

Influencers and brand collabs shine on social

Terra Solis x AbsolutDubai food influencer JustFoodDXB

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

https://www.instagram.com/p/DBLQWC0i2Sa/
https://www.instagram.com/justfooddxb/?hl=en
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Google is prime real 
estate for booking

TREND #2

In 2025, Google is adapting to the modern dining discovery journey, 
making updates to rankings based on social media, web presence 
and reservation inventory.  
 
Google Ads is a top marketing channel for operators in the UAE this 
year, with 60% planning to invest.  

1 in 3 consumers 

58% of UAE operators

60% of UAE operators 

discover restaurants on Google

are investing in organic Google strategies in 2025

are investing in paid Google Ads in 2025

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

https://sevenrooms.com/blog/google-business-listing/
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Think of your Google listing  
as your digital display window 

Revamp your Google Business Profile to include experiences that guests may be 
searching for, like “outdoor dining” or “dance night.” 

Keep your business hours, website, menu, social media links and photos updated. 
Regularly monitor reviews and post on social to keep your feed fresh.

Image courtesy of Google

“An optimized Google 
Business Profile increases  

local discoverability and makes 
it easy for diners to book 

with you. It’s a tool for local 
marketing that helps diners 
find exactly the information 

they care about and gets  
them in the door.”

Ashley Do 

Global Business Development,  
Google

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

https://sevenrooms.com/blog/google-business-listing/
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The next big  
opportunity for AI  
is in reservations 

TREND #3

Almost all UAE consumers (95%) are comfortable using AI 
in the reservation process, but only 42% of operators are 
using AI to process reservations.  
 
Around half of restaurant operators currently using AI are 
using it in data analytics (51%) and marketing (49%). 

95% of  
consumers 

45% of  
consumers 

44% of  
consumers 

42% of  
operators 

are comfortable with 
AI in the restaurant 
booking experience

are comfortable with AI booking 
or modifying reservations over 
the phone

are comfortable with AI booking 
or modifying reservations over 
web chat or text message 

that use AI are 
using it to process 
reservations

Let AI book the tables—
so you can craft the  
experience
To meet consumer demand, set up AI-
assisted booking systems to help process 
phone, email, text and chat reservations.

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

https://sevenrooms.com/blog/restaurant-AI/
https://sevenrooms.com/blog/restaurant-AI/
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To scale personalization 
from text to tableside, 

the human touch alone 
won’t cut it

PERSONALIZATION

Guests expect high-end experiences and personalization at every 
turn. To keep up, operators have to overcome tech hurdles.

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing
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Top operator personalization challenges

0

Today, personalization is what drives guest loyalty 
and engagement. Diners prefer communicating with 
restaurants via text, followed by email, and they’re 
eager to exchange their details for VIP treatment and 
exclusive offers.  
 
UAE diners expect hyper-personalized experiences—
and most operators are rising to the challenge. But in 
a market that thrives on luxury and innovation, there’s 
always room to push personalization further. Staying 
ahead will mean continually evolving tech through AI 
and automation for smarter, more seamless ways to 
deliver SuperHuman Hospitality™ at scale. 

Not having enough 
time during a busy shift 

Tracking the success  
of efforts

Ensuring a consistent 
experience across  
all locations within  

the concept 

10

20

30

40

50

42%

36%

31%

Operators are scaling 
up individualized  
experiences, but  
opportunities still exist 

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing
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High-end dining adds personal 
touches at every turn, and operators 
are optimizing their offerings

TREND #1

Operators appear confident in the personalization of the guest experience, with 63% 
stating they personalize it to a great extent. Many seem to have a pulse on consumer 
preferences, offering a variety of personal touches.  
 
For personalized marketing offers, 44% of diners value group or private dining options 
based on previous visits with larger parties, and 57% of operators provide this. For the 
in-dining experience, more than half (57%) of operators offer guests preferred seating, 
provide recommendations based on dining history or preferences (56%) and offer 
customized tasting menus (51%).

With guest profiles that build themselves and industry-proven marketing 
templates, SevenRooms’ CRM, Marketing and Operations platform helps you 
personalize every guest interaction and measure the impact on your bottom line.

Use a restaurant CRM to personalize guest experiences.

Consumers’ highest-ranked 
in-dining personalizations

HOT TIP

Recommendations based on history or preferences 

Tasting menus customised to their preferences

Preferred seating

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

Consumers’ highest-ranked 
personalized marketing offers

Group dining or private dining options if  
they’ve previously dined with larger parties 

Exclusive offers or early access to events 
based on loyalty status 

Reservation offers that match their 
typical dining schedule

https://sevenrooms.com/restaurants/
https://sevenrooms.com/blog/restaurant-email-marketing-roi/
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Leading restaurants offer experiences that draw the eye 

According to consumers, the best booking experiences include being able to order pre-order food 
and drink at a discount, seeing photos of the dining area and being able to text for a reservation.

When reserving a table at Ristorante Loren, guests can 
take a look at different options, like the indoor terrace.

Ristorante Loren

Coya Dubai showcases its vibrant dining room on its booking page. 

Coya Dubai

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

https://www.sevenrooms.com/explore/ristoranteloren/reservations/create/search/?halo=30&start_time=18%3A00
https://www.sevenrooms.com/explore/coyadubai/reservations/create/search
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Texts take the crown  
with consumers

TREND #2

Text is the preferred way for consumers to receive 
communications from restaurants. 24% want a text when a 
hard-to-book reservation opens up, and 25% prefer text for 
menu updates. Operators are on top of it, with 59% planning 
to invest in text marketing in 2025. 

1Revenue is calculated based on bookings from text campaigns linked to completed POS spend data; if unavailable, an average spend per cover is used. 
2ROI is calculated by subtracting subscription fees paid by the restaurant from the total revenue generated from text campaigns. 
†Data sourced from the U.S.

1 in 4 consumers 

256,040 AED 

prefer connecting with restaurants via text

Highest revenue generated from a single text 
campaign on SevenRooms1†

6,579 AED
Average revenue generated per text 
campaign on SevenRooms1†

24X
Average ROI for text marketing on 
SevenRooms2 †

Top revenue-generating text campaigns 
from SevenRooms operators include:†
•	 Holiday celebrations like Valentine’s Day and Mother’s Day 

•	 Weekend in the courtyard

•	 Last call for NYE reservations

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

https://sevenrooms.com/platform/text-marketing/
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Personalized emails keep 
you top of mind
Text reigns supreme in the UAE, but email is still an important 
communication channel to reach your guests. SevenRooms’ 
data shows that personalized email marketing—delivering 
the right message to the right guest at the right time—drives 
strong engagement and increased revenue. 56% of operators 
in the UAE are planning to invest in email in 2025. 

1Revenue is calculated based on bookings from email campaigns linked to completed 
POS spend data; if unavailable, an average spend per cover is used. 
†Data sourced globally

12X more revenue

56% open rate

Targeted, automated emails generate 12X 
more revenue per email than mass sends1†

Average open rate for targeted, 
automated emails

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

“Email is the most effective way to stay 
in touch and engage with our long-term 

clients. With the ease of setting up multiple 
rule-based automations, we’re able to deliver 
personalized communication to every guest. 

Of all our efforts, the automated feedback 
and re-engagement emails have proven to 

be the most successful.”

Rheinardt Britz 

Guest Relations Manager,  
Bla Bla Dubai

https://sevenrooms.com/platform/marketing-automation/
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Leverage local perks and 
tailored offers to drive 
marketing sign-ups 
Almost all (97%) of UAE consumers are 
open to signing up for restaurant marketing 
updates, with invitations to new openings 
and events for them and their friends and 
family being the most effective tactic.

Women are more likely than men to sign up 
for a restaurant’s marketing program. Invites 
to exclusive tastings, cooking classes or 
mixology workshops and partnerships with 
local businesses for unique perks are their 
favorite incentives. 

97% of consumers 
could be enticed to sign up for  
a restaurant marketing program
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Diners in the UAE  
are splurging on  
luxe experiences 

EXPERIENCE

Guests put a premium on special events and 
luxury experiences in the UAE, and have a wealth 

of options to choose from.

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing
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Guests value premium  
dining and entertainment 
and will pay more for it 
Globally, people may be spending less, but in the UAE,  
a third of consumers plan to spend more on eating out in 2025. 

“In this market, people can forget you 
very quickly, even if they’ve visited 

a few times. When a new beach 
club opens, it’s easy for them to get 

distracted. So, how do you stay top of 
mind and encourage them to come 

back? It’s creating those unique guest 
experiences like a special music  

night, chef collaboration or  
limited-edition tapas menu.”

89% of  
consumers 

AED 358M+ in  
incremental revenue

plan to or have already 
returned to a restaurant  
after a unique experience

generated by SevenRooms UAE operators 
from events, upgrades, experiences and 
prepayments in the past 12 months

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

David Dougall 

Marketing Director,  
Rikas Hospitality Group

https://www.consultancy-me.com/news/9935/as-global-consumers-tighten-their-wallets-uae-and-ksa-consumers-spend-more
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Diners are hungry for 
elevated experiences 
worth the splurge 

TREND #1

Diners in the UAE are willing to pay extra for 
personalized touches, like tailored appetizers, custom 
tasting menus and personalized beverage pairings.   
 
For holidays and special occasions, they’re happy to 
indulge on elevated experiences like specialized menus 
and keepsakes. 

0 Curated appetizer 
platter

Customized 
tasting menus

Commemorative 
menu or special 

occasion keepsake

Personalized 
beverage pairings

Preferred 
seating

20

40

60

80

100

Personalized experiences diners are willing to pay more for

80% 80%82% 79%
72%

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing
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Types of dining experiences consumers are willing 
to spend more on compared to a typical meal

Tapasake highlights special events

From Ladies Night to Sunset Hour, Tapasake promotes 
a variety of events to keep guests coming back.

0 A holiday menu 
or celebration

Specialty nights 
for certain 

demographics

A tasting menuImmersive 
experiences

A cooking class 
experience

20

40

60

80

73%
70%

64%
60% 60%

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

https://www.sevenrooms.com/experiences/tapasake?venues=tapasake,tapasakepool&tracking=website-tapasake&_gl=1*17e48ur*_gcl_au*OTI3MzIyMzExLjE3NDM5NDgzMjU.*_ga*NTIyMzIxMzU2LjE3NDM5NDgzMjU.*_ga_YVQV6PGHSX*MTc0Mzk0ODMyNC4xLjAuMTc0Mzk0ODMyNC4wLjAuMA..
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Restaurants tapping into the  
experience economy are opening 
up new streams of revenue

TREND #2

Restaurants are finding creative ways to maximize their existing offerings 
by adding upgrades, whether that’s taking advantage of seats with a view 
or large-format food or drink options to drive revenue. When guests want to 
“make a day of it,” they’re willing to pull out all the stops. 

Aura Skypool’s reservation add-ons include bespoke branded merch and a 
celebration dessert board with the option to add a custom message.

Maximize what’s already in your dining room by offering reservation upgrades, such as 
priority seating, to drive revenue. Use high-quality visuals to showcase the experience.

Work with what you’ve got
HOT TIP

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

https://sevenrooms.com/blog/drive-revenue-online-payments/
https://www.sevenrooms.com/experiences/auraskypooldubai/full-day-exeperience-7426490551
https://sevenrooms.com/tools-resources/success-stories/darwin-brasserie-window-seats/
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Types of experiences at SevenRooms 
venues with the highest price points

Most popular upgrades for SevenRooms 
venues beyond the dining experience

Scenic views

Themed or seasonal dinners

Holiday celebrations, like New Year’s Eve parties 

Traditional afternoon tea 

Birthday gift bags

Seasonal bouquets from a local florist

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing
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High-touch 
hospitality  
matters most 

TREND #3

96% of UAE consumers value personal 
interactions with the staff, like the host 
welcoming them back and hearing detailed 
descriptions or stories about dishes.  
 
But 42% of operators say they struggle to 
personalize guest experiences due to a lack 
of time during busy shifts. 

0 Host welcoming  
me in or back

Hearing detailed 
descriptions or 

stories about dishes 
when they are 

served

Chef stopping 
by my table 

and introducing 
themselves or 

discussing the meal

Sommelier or 
server who takes 

their time to 
learn more about 

my tastes and 
preferences

Getting to know 
the manager 

when they stop  
by my table

Conversations 
with bartender

05

10

15

20

25

What interactions with staff do you value the most while dining out, if any? 

24%

20%

17%
15%

10% 9%

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing
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Restaurants are 
growing revenue and 
relationships beyond 

the dining room

CUSTOMER JOURNEY

Restaurants are increasingly showing up for 
consumers in new ways pre- and post-dining, 

opening up new revenue channels.

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing
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Restaurants are selling 
more than meals, they’re 
selling a lifestyle 
Consumers in the UAE want to stay connected to their favorite chefs 
and restaurant brands beyond the dinner table. From exclusive recipes 
to curated merchandise and special treats, these offerings create a 
deeper relationship with guests while unlocking new revenue streams 
for restaurants. 

Restaurant merch and gifts serve as built-in brand awareness tools, 
turning loyal guests into ambassadors and amplifying word-of-mouth 
recommendations—a critical strategy for any restaurant marketer.

At the same time, personalization is key to enhancing the digital 
guest experience. Diners are not only willing to share their information 
for a more curated experience, but they’re actively seeking tailored 
recommendations pre- and post-dining. 

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

87% of consumers 
would buy a different type of offering from 
restaurants, like cookbooks or cocktail kits

At Bla Bla Dubai, guests can add on branded items like a t-shirt, 
towel or wine glass to their reservation at Muchos Margaritas.

https://www.sevenrooms.com/experiences/blablarestaurantnpool/muchos-margaritas-pool-6305666119122944
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Diners are hungry 
for more diverse 
offerings 

TREND #1

Today’s diners want more than just a meal, they 
want a piece of your brand. From cocktail kits to 
home goods, restaurant-driven retail is on the rise—
with around half of operators (49%) offering food 
subscriptions and branded products through local 
stores or retailers (44%). 

47%
Pantry items like 
spices or dried  

pasta

40%
Food subscriptions 

like cheeses  
or frozen items

32%
Branded  

products through 
other retailers

34%
At home meal or 

cocktail kits

29%
Home goods  
like glasses or  

dishware

25%
Online classes 

and workshops

Products consumers would buy from restaurants

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing
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Booking friction and data 
concerns are deal breakers 
for diners  

TREND #2

Our research shows that trust, ease and flexibility are non-
negotiables for today’s diners. Nearly a third of guests have been 
deterred from making a reservation because the booking process 
took too long (31%), they were given a set time limit for their 
table (31%) or they didn’t trust how their personal data would be 
handled (29%).

For operators, this signals a clear opportunity: streamline the 
booking journey with secure data practices, fewer friction points 
and flexible table policies to convert more reservations–and turn 
one-time guests into regulars.

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing
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The rise of  
concierge hospitality 
in restaurants

TREND #3

UAE consumers find thoughtful outreach pre- and  
post-dining valuable. They’re looking for more holistic, 
curated dining experiences than just brunch or dinner 
alone, and concierge support for booking reservations. 

Try partnering with nearby venues and offering 
thoughtful recommendations as a way to grow within 
your community. Consumers are looking for local 
attractions like live music venues, art galleries that align 
with your restaurant’s vibe and nearby parking, as well as 
recommendations for what to do before and after dining. 

Which restaurant services, if any, are valuable to you pre- and post-dining?

0 Suggestions for 
nearby attractions, 
live music venues, 
or late-night art 

galleries

Nearby 
parking

Special offers 
at nearby 

establishments 
while I’m on 
the waitlist

Pre- and post-
dining drinks/bar 

recommendations 
nearby

Ride-hailing to 
and from the 

venue

Clubbing 
experiences 

(e.g., attached 
lounges)

20

40

60

50% 48%
45%

37%

31% 30%

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing
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A strong brand  
flavor fosters  

long-term loyalty 

BRAND

It’s more important than ever for restaurants to 
continually refine their brand to stay relevant, attract 

the right guests and foster long-term loyalty.

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing
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Trust wins tables:  
why brand equity matters 
Consumers in the UAE have a lot of options and are willing to shop 
around. Brand loyalty is often fluid and hard to earn. 
 
To stay relevant and build loyalty, restaurants must continuously analyze 
customer behavior, sentiment and interests, refining their brand to 
attract the right guests. 

“We chose SevenRooms because it’s 
easy to use and offers great automated 

marketing tools and a centralized 
guest database. By implementing the 

wide range of guest profile tags, we can 
track guest preferences across venues 
and adjust our marketing campaigns 

accordingly to achieve better and 
higher results.”

Oleskii Kolomiets 
Managing Partner, OY Hospitality

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

https://my.nzte.govt.nz/article/building-your-brand-in-the-uae
https://my.nzte.govt.nz/article/building-your-brand-in-the-uae
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Restaurants are 
over-reliant on 
third-party reviews 

TREND #1

Operators in the UAE are proactive and evaluating their 
guests’ perception of their brand weekly. However, third-
party online reviews are the most common way operators 
determine who their ideal guests are and their perception of 
the brand. 

Reviews can be skewed or fake. Smart tools like automated 
feedback surveys help restaurants proactively collect guest 
feedback, helping them understand guest sentiment in their 
dining rooms to inform and enhance guest experiences.  
 
This feedback can be combined with guest and sales data 
from sources like your CRM, point of sale (POS) system and 
social media to keep a more accurate pulse on who your 
guests are, and what they think of your brand.

How, if at all, does your organization evaluate your guests’ perception of your brand?

0 Online customer 
reviews (e.g. 

Yelp, Tripadvisor, 
Google)

Guest 
feedback  

surveys

Social media photo 
and tag analysis  
(e.g. how guests 

visually represent 
your brand on  
social media)

Brand  
perception  

surveys

In-person guest 
conversations

Guest and sales 
data (e.g. repeat 

customers, 
average spend)

20

40

60 65%
61%

56%
51% 51%

45%
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https://www.marketplace.org/2024/11/26/20-years-of-yelp-do-we-still-trust-online-reviews/
https://sevenrooms.com/platform/reputation-management/
https://sevenrooms.com/platform/reputation-management/
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Hospitality keeps 
guests coming back

TREND #2

Hospitality and service (53%) is the main way that 
consumers in the UAE connect with a restaurant, along 
with unique dining experiences (44%) and design aesthetic 
and atmosphere (41%).  
 
Good service and one-of-a-kind experiences are a 
necessity, and a strong, on-brand aesthetic isn’t just a 
nice-to-have—it enhances the in-service experience and 
increases retention. 

The reservation widget at Maison Revka showcases the luxurious experience and vibe 

Maison Revka

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

https://www.sevenrooms.com/experiences/maisonrevka/pool-double-sunbeds-6167272930951168
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AI is serving up 
smoother restaurant 

operations 

LABOR

When AI takes over the heavy lifting, restaurants can 
deliver better experiences, with most operators already 

seeing the benefits of using AI in their operations.

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing
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If restaurants haven’t 
jumped on the AI train, 
they’re behind
Many companies in the UAE are adopting AI, and restaurant 
operators are no different. AI helps operators streamline 
manual tasks, cut costs and optimize efficiency so they can 
focus their time on building personal connections.  

87%  
of operators 

100%  
of operators 

are already using AI using AI have already 
seen benefits

Introduction Discovery Personalization Experience Customer Journey Brand Labor Closing

https://www.zawya.com/en/business/technology-and-telecom/dubai-chambers-uae-achieved-remarkable-growth-in-ai-adoption-within-companies-jho4jz7p#
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The data’s in— 
AI improves response 
times and team  
efficiency 

TREND #1

By speeding up response times to guest inquiries and 
improving team efficiency, AI allows staff to focus on 
delivering memorable, high-touch experiences that build 
loyalty and drive revenue.

What benefits, if any, has your organization already seen from using AI?

0 Faster response 
times to guest 
inquiries (e.g., 

chatbots or voice  
AI assistants)

Greater team 
efficiency (e.g., able 

to work shorter hours, 
get more done, and/
or focus on things we 
previously didn’t have 

the time for)

Quicker  
decision-making

Increase in guest 
satisfaction rating

More informed 
decision-making as 
a result of predictive 

analytics

20

40

60

52% 50% 50%
47%

42%
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AI speeds up review management 
and customer service workflows

According to SevenRooms operator data, restaurants using 
SevenRooms AI solutions respond to guests faster.

27% decrease 

35% increase 

50% increase 

in time to respond to guest messages, 
including emails, SMS and reviews*  
February 2024 - November 2024

in the number of responses to 
reviews from the restaurant*  
February 2024 - November 2024

in the number of messages written 
and sent in 60 seconds or less*  
October 2024 - December 2024

*Global data
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https://sevenrooms.com/platform/artificial-intelligence/
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By delegating manual tasks to 
AI, operators can focus more 
on the art of hospitality

TREND #2 Where consumers are comfortable with AI 
handling restaurant communication

Booking or modifying a 
reservation for them over 
the phone

Booking or modifying a 
reservation for them over 
web chat or text message

Booking or modifying 
a reservation for them 
over email 

Communication to the 
restaurant that they’re 
running late and ensuring 
they don’t lose their table

Conveying reservation needs 
(e.g., dietaries, accessibility 
needs, highchairs, etc.)

50403020100

51% of  
operators

49% of 
operators

44% of 
operators

use AI for data 
analytics 

use AI in  
marketing

for customer 
service (replying to 
online inquiries)

For operators looking to get started using AI, top investment areas include:  
guest feedback summaries/responses, reservation and table management,  
voice AI, automated booking confirmations, and guest profile building.

Invest in AI & automation to drive greater efficiencies
HOT TIP

45%

44%

43%

43%

40%

37%
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Processing payment-related 
requests for them (e.g., I’d like 
to purchase a celebration 
cake for my reservation)

https://sevenrooms.com/platform/artificial-intelligence/
https://sevenrooms.com/platform/table-management/
https://sevenrooms.com/blog/restaurant-AI/
https://sevenrooms.com/platform/marketing-automation/
https://sevenrooms.com/platform/crm/
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Making  
hospitality  

SuperHuman
By embracing tech, AI and automation to enhance— 

not replace—human connection, restaurants can scale high-touch 
experiences, deepen guest relationships and drive long-term success.  

 
SevenRooms’ automated CRM, Marketing and Operations platform is 

powering this transformation, helping restaurants streamline operations, 
increase revenue, delight guests and keep them coming back. 

Join 13,000+ global restaurants that trust SevenRooms

GET A DEMO
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https://sevenrooms.com/
https://sevenrooms.com/request-a-demo/
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UAE CONSUMERS

UAE OPERATORS

SEVENROOMS PLATFORM DATA

SevenRooms partnered with Censuswide Research—a third-party, 
professional research and consulting organization. Total sample 
size was 1,000 UAE consumers. Fieldwork was undertaken between 
December 27, 2024 - January 6, 2025. The survey was carried out 
online. The figures have been weighted and are representative of all 
United Arab Emirates adults (aged 16+).

SevenRooms partnered with Censuswide Research—a third-party, 
professional research and consulting organization. Total sample size 
was 258 UAE operators (hospitality decision-makers). Fieldwork was 
undertaken between December 24, 2024 - January 15, 2025. The 
survey was carried out online. The figures have been weighted and are 
representative of the United Arab Emirates hospitality operators.

Anonymized internal data representative of UAE and globally-based 
restaurants using the SevenRooms platform from January 2024 - 
December 2024.

Report created in collaboration with Datalily.  
www.datalily.com • hello@datalily.com

*Unless otherwise indicated, all statistics reflect the survey results collected by SevenRooms

Research methodology

https://datalily.com/?utm_source=report&utm_medium=cta&utm_campaign=sevenrooms-restaurant-trends-report-2025-uae

