SEVENROOMS

YOUR GUIDE TO THE BEST
NIGHTCLUB & RESTAURANT
INSTAGRAM POSTS



Today, 9 in 10 hospitality businesses have an Instagram presence. But just because you
have a business profile doesn't mean you're making the most of it.

You know that, we know that — that's why you're reading this guide and why we made it.
Below are the basics you should know for each Instagram post that you publish.

Plus, we've outlined 9 situations to post pictures for, complete with templated captions
for each.

Goal: This is your fast guide to posting better Instagram pictures, driving engagement
from your followers, and gaining new ones.

Spoiler alert: Make reservation-booking even easier by adding a "Reserve” button to your
profile.



https://sevenrooms.com/en/restaurant-marketing-stats-2018/
https://sevenrooms.com/en/press/sevenrooms-teams-up-with-instagram-to-boost-direct-reservations-for-operators-through-a-reserve-action-button/
https://sevenrooms.com/en/press/sevenrooms-teams-up-with-instagram-to-boost-direct-reservations-for-operators-through-a-reserve-action-button/
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FIRST AND FOREMOST:
THE BASICS
YOU NEED TO KNOW



FIRST AND FOREMOST:
THE BASICS YOU NEED TO KNOW

THE IMAGE ITSELF
Here are the dimensions that your picture should be.

Square Example Vertical Example Horizontal Example

1080 px wide x 1080 px tall 1080 px wide x 1350 px tall 1080 px wide x 566 px tall

WHAT TO INCLUDE IN YOUR CAPTION
Come up with something witty and short, and then add a line
break by hitting ‘return’ before including your hashtags.



PROTIP

If you want your followers to see who you've tagged
in your picture without having to click (like a chef, DJ,
promoter, local food provider, or food critic), you can
also add a line break and write out their handles with

@[handle name].




WHO TO TAG

Tag ideas: Tag your DJs, promoters, chef, food providers,
inspiration and any partners that were involved.

YOUR MOTTO: The more, the better!
(The more you tag, the better your engagement.)

DON'T FORGET TO ADD YOUR

BUSINESS LOCATION
Guests who are thinking about visiting your business
often check out pictures tagged at your location to see
the ambiance, environment and food firsthand. Add your

location to make sure your posts show up through this
search, too.

SOME HASHTAGS TO CONSIDER
BEFORE YOU PRESS “POST"

#dj
#nightlife
#clubbing

#music

#vip

#lifestyle
#Food
#Foodie
#Foodstagram
#ChefLife
#Chefsoflnstagram
#TrueCooks
#Foodgasm
#Nom
#Hungry
#Delish
#EatClean
#eeeeeats
#DailyFoodFeed



CAPTION IDEAS TO
INCREASE YOUR LIKES @

Here are some of our favorites (keep reading to captions in action with graphics):

- Because [reason that everyone would likely agree with]. [Thing you’re announcing]

- X Reasons Why [list out in numbered format with a symbol to stand in as each bullet]
- [Make a statement about the season]

- [Plainly list the name of the meal or event you're showing and what makes it special]
- [Opinion statement that is easily agreeable.]

@ aifiori + Following

aifiori You don't have to wait for the
Weekend to enjoy our Polipo- a
masterpiece made with octopus alla

piastra, radish, white bean and salsa
verde. Join us tonight.

35w

é nickyras You, as always, keep o
the bar high...bravo!!! [

' 35w 2likes Reply

a deliciouslygoxo amazing! o
35w 1like Reply

Q@ A
. Liked by foodiemagician and 415 others

SEPTEMBER 18, 2018

More real-life examples

on the following pages




PRO TIP

If you have a team at your venue working on Instagram,
come up with a shared document that lists out 5-10
statements that you all agree with about your brand’s
tone. That way you're all on the same page and all of your

posts sound consistent.




THE BEST INSTAGRAM
EXAMPLES FOR DIFFERENT
SITUATIONS

So now you know what size your photos should be and what you should be
putting in your captions. But not every post is the same — right? Well that's

why be broke out template variations for the different types of situations you
deal with every day.




SITUATION: YOUR GUESTS ARE TAGGING YOU IN
PICTURES OF THEIR MEAL OR EXPERIENCE.

WHAT TO DO: EXAMPLE:
Download a free app like Repost for o
Instagram to re-share from your own account. l

& mrpurplenyc « Following
&B/ M. purple
WHY:

You use social proof to show your followers . =
that guests are enjoying themselves at your ' O
business. It's always more effective to have
someone else brag about how great your vibe
and ambience is than to do it on your own.

mrpurplenyc Summertime vibes
coming in ¢}

@gerbergroup @hotelindigoles s //
@therealmaddietsang #mrpurple .

#summertime #vibes #draaaaanks
#thirstythursday #thirstynyc
#drinkup #nyc #drinkupnyc
#summer #newyorkeity
#gerbergroup #hotelindigoles
#lowereastside #manhattan #skyline
#allthewayup #cocktailporn
#nycviews #cocktailtime #views
#mrpurplenyc

56w

(&) o) [
&9 Liked by liza0d and 939 others

AFRIL 26, 2018

Add a comment...

CAPTION TEMPLATE L

[XX] vibes coming in &
i [@handleofposter] #[yourvenuename]

11


https://itunes.apple.com/us/app/repost-for-instagram/id570315854?mt=8
https://itunes.apple.com/us/app/repost-for-instagram/id570315854?mt=8

PRO TIP

Once you get the Repost app, it will tell you to go into the post
that you're tagged in, click the three horizontal dots, and select
the option to “Copy Link.” Once you do that, their post will
show up in your Repost app for easy resharing. (Click here to
download the app for Android, and here for iPhone).



https://itunes.apple.com/us/app/repost-for-instagram/id570315854?mt=8
https://play.google.com/store/apps/details?id=com.redcactus.repost&hl=en_US
https://itunes.apple.com/us/app/repost-for-instagram/id570315854?mt=8

SITUATION: YOU WANT TO INCREASE
ORDERS FOR A NEW DRINK OR DISH.

WHAT TO DO: EXAMPLE:
Take a picture of your meal in a white Y
plate or bowl, on a white tablecloth. Voila!

WHY:

Seeing pictures of food and drink makes
us secrete a hormone, grehlin, that
makes us hungry. And putting the food
on a white background eliminates any
distractions.

CAPTION TEMPLATE

[Type of food or drink] special @ [List of ingredients]
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S

ristomorini « Following
Ristorante Morini

ristomorini Pasta special & Lobster
scialatelli- maine lobster, heirloom
cherry tomatoes, and fresh basil

abw

ristomorini « o

#eeeeeats #foodandwine
#beautifulcuisines #munchies
#infatuation #eattheworld
#lovefood #bonappetitmag
#eater #buzzfeast #thrillist
#newyorkcity #feedfeed
#food52 #saveur #nycfood

55w  Reply

i [

Q Liked by emilyepalmer and 290 others

MAY 7, 2018

Add a comment...



https://www.ncbi.nlm.nih.gov/pubmed/22240720

SITUATION: YOU WANT TO GIVE A SNEAK PEEK OF

A NEW, INSTAGRAMMABLE ITEM ON THE MENU.

WHAT TO DO:

Take a picture of it alone on a server’s tray behind
held by someone half in view, or against a neutral
background to make the item pop.

WHY:
Deep down, everyone on Instagram wants two
things:

1) engagement from their followers
2) to show they know the best places to go.

When you give your followers a preview of what
they can get for themselves, it makes them feel
urgency to visit and share

CAPTION TEMPLATE

We believe [general thing they'll agree with]. We
believe [thing specific to your city or business — has
to be a pain point that your drink or dish solves.]...
Until now. You're seeing it here FIRST. For a limited
time only, order your very own [drink], because you
never need a reason to #treatyourselfl CTA (How can
they book a reservation?)

14

EXAMPLE:
—

o
{i y catchdubai « Follow

catchdubai We believe you shouldn't have
to settle for the status quo. We believe
Dubai has been craving something different
and that craving hasn't been
addressed...until now. Catch Dubai presents
Bonita AppleBrunch, Saturday March 3rd.
Escape the usual as we transport you back
to NYC where brunches have a whole
different meaning.

For bookings call +971.4.357.1755 or email
reservations@catchdubai.com

#CatchDubai #CatchRestaurants
#CatchFamily #DubaiEats
#BestRestaurantsDubai
#BestSeafoodRestaurant

umeraa_ @anumzak
anumzak @umeraa_ yunm %=

© Q n

156 likes




SITUATION: YOU'RE INTRODUCING A NEW WINE OR
WANT TO GET RID OF ONE THAT'S OVER-INVENTORIED.

WHAT TO DO:
Show it firsthand.

WHY:

If you post it during mid-afternoon for
the location of your main Instagram
audience, chances are they're craving
a drink later to de-stress.

CAPTION TEMPLATE

[Type of wine], get here tonight for [$ price].
Join us tonight for happy hour! Before 7pm, order a
bottle of [type of wine], get the second half off!

15

EXAMPLE:

VIND

NEBBIOLO D'ALB!

MMIMINALIONE IPORIGINE CONTEOLEAD
| "NNEID VALVIAGGIORE 41 VEZZA

IMBOTTIGLIATE) I ZONA 14 PRODATHAL

B
"UNO GIACOS!
il

'\ scampinyc « Following
Scampi NYC

#scampicatchoftheday
#itsadeal #itsasteal
#itsthesaleofthefuckingcentury
#namethemovie

46w

@ monicam243 &

46w  Reply
e theguccimountaineer
@stevensjras
46w  1like Reply
& EL

¥ Liked by adetzi10 and 111 others

Add a comment...

= scampinyc Giacosa ‘73 itis, get here
N tonight for $26/glass.

A



YOU WANT A FILLER
POST FOR A SLOW DAY.

WHAT TO DO: EXAMPLE:
Celebrate whatever day of the week it is! — -
Pick a drink or food item off your menu
and feature it on your Instagram channel.
Your caption will connect the day of the
week to the picture.

“w; theniceguyla @ » Following
& The Nice Guy

Ty theniceguyla # Because Mondays
“#  are hard. | Daddy’s Little Angel is
made with Del Maguey "Vida"
mezcal, pineapple, fresh lime juice,
and agave. #TheNiceGuy

WHY:

It forms a connection with your audience,
because chances are no matter what they
do for work, they're very aware of what
day of the week it is.

Q chevyta 2

o zoeconrad @infamous83 let's
have one in 9months?

oQ N

#) Liked by asternla and 455 others

CAPTION TEMPLATE

Because [day of the week] are [agreeable truth].
[Drink or meal that’s in your picture]
Examples: ...And on #Wednesdays we drink pink! Join

us today for [pink cocktail or rosé] L
#SundayFunday? Celebrate (and forget that

tomorrow’s Monday) with our [Sunday or brunch — —
appropriate cocktail/drink]

16



SITUATION: YOU WANTTO FILL

SEATS FOR AN EVENT.

WHAT TO DO:

If you're selling tickets to an upcoming event, use
an Instagram post to visually tease the event, and
include a signup link.

WHY:

We remember 65% of pictures 3 days later —
compared to just 10% of words. Sending them a text-
based email is easy to forget. Showing them exactly
what they can make, eat, or drink at your event? That's
going to stick with them and get them to book.

CAPTION TEMPLATE

Learn something [taste or thing you'll get out of
event] at [your venue name). A [day/morning/night/
class] filled with [x], [y], and [z]. Link in bio for more.

Example: Learning how to cook on your resolution list?
Before Fall ends, come learn how to make pumpkin
gnocchi! @ We'll take you through all the steps to turn
you into a pro.

17

EXAMPLE:

(

-~

vauclusenyc = Following

vauclusenyc Learn something sweet
at Vaucluse. A day filled with
bubbles, house-made pastries, a
hands-on pastry making experience,
and a 3-course "bread-inspired” and
wine paired lunch. Link in bio to learn
more

54w

©Qd A

MAY 11, 2018

Add a comment...



http://presentationsforbusiness.com/powerpoint/why-visuals-are-more-powerful-than-words/

PROTIP

Don't forget to add the link to your bio and set a
reminder for the day after the event to remove it!




SITUATION: THE WEATHER
TODAY IS ABSOLUTELY CRAZY.

Whether it's pouring rain, snowing, or there's EXAMPLE:
a heat wave, you can count on one thing: — -
Everyone feels the same way about the weather. I

WHAT TO DO:
Give them a reprieve.

parkerandquinn Get warm by the
pizza oven... while you're at it have
ane of our delicious flatbreads!

994949

@ parkerandgquinn =

% parkerandquinn » Following
Times Square, New York City

WHY:

When you commiserate with them, you
effectively: 1) bond with them, and 2)
give them a way to escape the outdoors.

O Qb N
3 @ Liked by refineryhotel and 66 others
E MBER 26, 2018

CAPTION TEMPLATE

Escape the [type of weather] and get nice and L
[adjective describing the opposite of the weather] at
@yourvenue. — —x

Add a comment...
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BONUS:
10 WAYS TO KEEP FOLLOWERS
WATCHING YOUR STORIES.



1. Tell a story with different text on the same
picture as the backdrop, making a user click
to continue reading the story. Make sure

the story has something compelling and
mysterious to keep them hooked until the
end (Example: Start the first post in your story
with text saying “Today’s a big day for us..”).

2. Show your kitchen staff in action so
your guests get a sneak peek of food being
prepared for the upcoming shift.

3. Start with a question so your followers
want to keep clicking to get the answer.
(Ex: What's the special tonight?”)

4. Use emoajis, stickers, gifs and more to
highlight various parts of your story.

5. Offer your followers the chance to enter
for a free giveaway if they take an action like
tagging their friends in a comment.

6. Create a boomerang of the finishing touch to a dish
or drink, or an exciting behind the scenes moment at
the restaurant.

7. Create a poll, ask a question, or use the @ meter to
find out how your followers feel about something.

8. Post a quote from an influential chef, DJ,
restaurateur or industry mentor in plain white text with
your brand’s color as the background. Then at-mention
the chef’s Instagram profile using the text tool.

9. If you have more than 10,000 followers, you have
access to the ‘Swipe Up’ feature on Instagram. Use
it to drive reservations, sell tickets, or showcase your
menu or specials.

10. Share a story that you're featured in! If a user’s
profile is public, you can click “Add This to Your Story”
in the message and share this user generated content
with your audience. The guest will be excited you
shared, and you get authentic content that resonates
with your followers.



Visit our the Help Center at
how-to articles and FAQ's or contact us at

to access a wide range of

Not a customer yet? Get your free demo of SevenRooms.

SEVENROOMS
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https://sevenrooms.com/en/request-a-demo/?Detail-MR=promo&Detail=promo&channel=nightclubandbarcampaignmay2019

